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Introduction
Social media platforms refer to the use of websites to communicate with each other and share common interests. Social media platforms allow their users to link within groups and from different locations. The most common social media platforms include Facebook, YouTube, Whatsapp, Instagram, TikTok, Snapchat, Reddit, Pinterest, Twitter, and LinkedIn. This paper will be investigating the role of social media in American news media.
Role of Traditional News Media
Traditional media is the most fundamental source of daily news. Traditional news media have continued to play a crucial role in the success of public relations. Traditional news media such as televisions, radio, and newspapers have also remained to offer the most credible news (Chao-Chen, 2013). Traditional media also plays an important role in advertising because it is widely recognized by many people regardless of age. Traditional media also plays a role as a campaign channel.
Role of Social Media
Social media has played a role in changing the basic nature of how Americans live and how they conduct their businesses as well as how they obtain information. Social media also plays a role in culture, politics, and entertainment. Social media also offers communication platforms and has played a role in changing how people communicate. Social media is also used to obtain information, make social interactions, and in decisions making. It is an important tool for communication locally and internationally, developing, sharing, and spreading information. Social media is also used in advertisements and has helped people in making the best decisions. Social media has played a role in conducting virtual meetings in cases where physical meetings are not possible (Pentina & Tarafdar, 2014).
News media should ensure the provision of accurate information to the public since the public expects nothing but accuracy from the media. It is the responsibility of the media to ensure accuracy by verifying and getting the right facts, being neutral, being fair on all sides, and giving diverse viewpoints. The media is also expected to create platforms for community discussions as one of the ways of getting facts. The media is supposed to act according to media ethics to provide reliable and accurate information.
Social media platforms should not be responsible for ensuring that the content shared by their users is factual and accurate. This is because Section 230 provides that social media platforms are not responsible for what is posted by the users of the particular platform. For example, some social media platforms such as Facebook are platforms where people speak and post different content and the which becomes difficult to control the conversations. Some social media platforms are however trying to take measures to control what their users are posting. For example, Pinterest was criticized for allowing the spread of vaccine misinformation after which it announced to begin restricting what is being posted.
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